


CONTENTS

02 THE BRAND

03 DO’S + DONT'S

04 TYPOGRAPHY

05 LOGO REQUEST

06 SWATCHES

07 ANNIVERSARY LOGO

08 ANNIVERSARY LOGO EXAMPLES

09 HORIZONTAL LOGO

10 HORIZONTAL LOGO EXAMPLES

11 VERTICAL LOGO

12 VERTICAL LOGO EXAMPLES

13 TYPE TREATMENT

14 BUSINESS CARDS

15 POWERPOINT TEMPLATES

16 EMAIL SIGNATURE



WHAT IS A BRAND IDENTITY? (Following the brand guidelines ONLY applies to the MSHDA-related logos)

A brand identity is how an enfity chooses fo be perceived by its external audience. The components of a brand (logo, colors, typeface, tone) are created by an organization
fo reflect value and to appeal fo customers.

WHY DO WE NEED BRAND GUIDELINES?

Brand guidelines are essential to building a strong brand. They empower organizations to build from universal rules and best practices so that the brand identity is

experienced clearly and consistently. Brand guidelines also ensure the brand identity is protected across every touch point.

The Brand Identity Guidelines better positions MSHDA to:

1. MAINTAIN AUTHENTICITY AND BUILD EQUITY

Authenticity and equity are crucial fo reinforcing the relevance of our brand to customers, partners and stakeholders. Maintaining a consistent brand identity protects the
brand from dilufion.

2. PROVIDE MORE CONSISTENCY AND QUALITY ACROSS THE SYSTEM

Authority-wide consistency and quality strengthens the connection that customers and partners draw from everything they see and hear, increasing value in the brand.

3. FACILITATE INCREASED PRODUCTIVITY

A commitment fo following the brand guidelines provides for longerlasting materials, greater efficiency and saves time and money.

THE BRAND
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The MSHDA logo is the most immediate representation of our brand, services, and products. It is a valuable asset that must be used consistently and with proper formatting. VWhen
using the MSHDA logo, the dimensional proportions of height and width should remain the same at all times. Never distort the height or width of the logo just to fit info a space.

* Logos should never be smaller than 1.5” x 1.5” for vertical logos and 1.5” x 3" for horizontal logos.

1.5"°X 1.5"

“o |BIMSHDA

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

MICHIGAN STATE HOUSING
——  —DEVELOPMENT AUTHORITY

* Do not use any previous MSHDA logos.

* Do not alter the logo in any way. Examples of altering the logo include:

DISORT/STRETCH ADD OLD SLOGAN OR TEXT CUT OFF LOGO CHANGE COLORS CHANGE FONTS

STATE HOUSIMNG
EFRT AUTHORITY

ICHIGAN STATE HOUSING Michigan State Housing

Investing in Places. DEVELOPMENT AUTHORITY "
Development Authority

DO’S + DONT'S
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Futura is the typeface of our brand identity. It is sfrongly recommended, that Futura be used in communications where applicable. If Futura is not available, use Arial for all

copy and headers.

FUTURA LIGHT
ABCDEFGHIJKIMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

FUTURA CONDENSED MEDIUM
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwxyz1234567890

FUTURA MEDIUM
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

FUTURA MEDIUM ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

TYPOGRAPHY

ARIAL REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz1234567890

ARIAL ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

ARIAL BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz1234567890

ARIAL BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz1234567890
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All external requests to use a MSHDA logo should be made by filling out the Llogo Request/Submission Form. This form can be found on the intranet home page. Please
complete the form and send to CommunicationsMSHDA@michigan.gov. The Communications divison will supply logos to external partners, stakeholders, vendors, etc.

B LOGO REQUEST/SUBMISSION FORM
E Mﬂ%uigﬁ FOR EXTERNAL REQUESTS
REQUESTER INFORMATION

Name: Organization/Event Name:

Email address: Phone: Date:

Due Date:

LOGO REQUESTING
[[] MSHDA 50th Anniversary logo (only to be used on any temporary printed or digital materials, do not use on materials that will be
duplicated or continued for further use past the 2016 calendar year|

[] MSHDA logo (horizontal orientation)

[[] MSHDA logo (vertical orientation)

COLOR REQUIREMENTS
[ color [ Black

FORMAT REQUESTED
[] .JPG [] .PDF [].EPS [].TIF [JOTHER

INTENDED USAGE & PROJECTED NUMBER OF AUDIENCE:

FINAL APPROXIMATE SIZE:

Please check one:
[] Send me a copy of the MSHDA Brand Style Guide.

[ 1 already have a copy of the MSHDA Brand Syle Guide.

For correct usage of the MSHDA logo, please refer to the MSHDA Brand Guideline or contact us at Communications-
MSHDA@michigan.gov with any questi We are happy to work with you or your vendors to ensure proper and
consistent use of the MSHDA logo.

Required Signatures:

LOGO REQUESTS
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These colors can be used to guide your presentations and other projects representing the MSHDA brand. Using these colors reinforces brand consistency.

PANTONE 7417
C=9, M=87, Y=90, K=1
R= 218, G=72, B=50
PANTONE 7688
C=69, M=19, Y=0, K=0
R= 55, G=165, B=221

SWATCHES

PANTONE 630
C=50, M=1, Y=14, K=0
R= 119, G=203, B=217

PANTONE 368
C=45, M=0, Y=96, K=0
R= 153, G=202, B=67
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MSHDA

MICHIGAN STATE HOUSING
DEVELOPMENT AUTHORITY

USAGE

This logo is the anniversary logo to recognize 50 years of serving Michigan
households.This logo should only be used during the 2016 calendar year.
Although the anniversary logo may rollover info the beginning of 2017, it is
imperitive fo ask yourself when using this logo if time, expense, and process
could be issues when replacing the anniversary logo with the standard MSHDA
logo. Please contact CommunicationsMSHDA@michigan.gov if you have any
questions.

USAGE EXAMPLES:

Print collateral, newsletters, events, sponsorships, social media
la. Fullcolor logos should always be on a white background.
1b. For black backgrounds a white inverse logo should be used.

1c. On different colored backgrounds and for one-color requests, a black or
white version of the logo should be used.

H
’

|
708

H
i3l

MSHDA RVE1gI):

MICHIGAN STATE HOUSING MICHIGAN STATE HOUSING
DEVELOPMENT AUTHORITY DEVELOPMENT AUTHORITY

ANNIVERSARY LOGO
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MONDAY
MORMING

HNEWS

DOur New Look to be Announced at

BMCC 50th Anniversary Reception
for MSHDA

A8 you £an sed by e re-branded MMN teday, we are
1318y our Nl 50 Years with 4 new ouBEok and 3 W
look. A celebration of the miestone svent i s evenng
from £ 80 7 pm. & the Lansing Center. Kewin will be
introducing the e strategic phan highlighting MSHDA's
three mipor goals AND unveding the new branding as we
forge ahead to begin the neat 50 years.

A il also el ko ses the Hippy Brihday MSHDA
widea thal many of you stared .

The conference runs through Widnesday 0 the rex
MAAN will taaturs reports and photos of Al the suants and
happenings

D i _
y — e i el ":‘:‘
i YOUR NAME HERE wmr * WATCHFOR |

DATE « e “~ MSHDA'S

Bike Weekd T NEW LOOK
; P MSHDA i COMING SOON!

dodor §i1 amet. W

- consectetur MICHIGAN STATE HOUSING e
Adgieihg ah DEVELOPMENT AUTHORITY b i) ! iyin Peop| |
Nuslam sat amet Trocaly reobes wn as o vesting in P
nunc sed any [reesserre ]
st P S rachugan gvemanda -
tridunt T
Abtpaart ahguarm Srei s puria conseclitur ac kit

guam slementum: Hulla facdis: Phaselius fermantum

MONDAY MORNING POWER POINT TEMPLATE SOCIAL MEDIA
NEWS E-NEWSLETTER

ANNIVERSARY LOGO EXAMPLES
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=-MSHDA

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

USAGE

The horizontal logo should be used on materials that either do not use the

anniversary logo or where space is permitted.

USAGE EXAMPLES:

Print collateral, newsletters, events, web, sponsorships, development and

retail signage, tradeshows, swag, exhibit materials/handouts
2a. Fullcolor logos should always be on a white background.
2b. For one-color logo requests a black logo is recommended.

2c. For colored backgrounds a white logo should be used.

- BEMSHDA

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

. EEMSHDA

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

3 SEMSHDA

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

HORIZONTAL LOGO
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ot 5:MSHDA

EE

F'MSHDA

Egs

aaMSHDA

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY e

TITLE NAME
YOUR NAME HERE

MSHDA WEBSITE DATE

POWERPOINT TEMPLATE

TRADESHOW BOOTH
ASSETS

HORIZONTAL LOGO EXAMPLES
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MSHDA

MICHIGAN STATE HOUSING
DEVELOPMENT AUTHORITY

USAGE

3a.

VERTICAL LOGO

MSHD

MICHIGAN STATE HOUSING
DEVELOPMENT AUTHORITY

The vertical logo should be used on materials where the anniversary logo

and horizontal logo are not used and where space is permitted.

USAGE EXAMPLES:

Print collateral, newsletters, events, web, sponsorships, development and

refail signage, tradeshow, swag, exhibit materials/handouts

3a. Fullcolor logos should always be on a white background.

3b. For colored backgrounds a white inverse logo should be used.

3c. For other colored backgrounds and one-color request a black version

of the logo can be used.

3b. 3c.

00

\YRygio7:  MSHDA

MICHIGAN STATE HOUSING MICHIGAN STATE HOUSING
DEVELOPMENT AUTHORITY DEVELOPMENT AUTHORITY
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- o e v 2
o © WATCHFOR ]
Opening Doors. Opening Possibilities. . Q - MSHDA'’S

The Michigan State Housing Development Authority invests

in Michigan and its residents by: i L _: N Ew l.OOK

T35 E vhongan e we
Developing quality affordable housing Larang, COM I NG soo N I
Revitalizing downtowns 5 .

and neighborhoods i 5 Peop’ ‘
wvesting in P

Toll Free: 855-MI-MSHDA
(855-646.7432)

michigangov/mshda &G

PRINT MATERIALS PRINT ADVERTISEMENT SOCIAL MEDIA

VERTICAL LOGO EXAMPLES
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USAGE

Type freatment should only be used in the following scenarios:

*  When the graphic logo would have to be reduced to a size smaller
than 1.5" x 1.5" for vertical treatments or 1.5" x 3" for horizonfal

freatments.
®  When readability would be compromised

*  For formal materials intfended for longterm documentation

USAGE EXAMPLES:

M I C H I GAN STATE H O U SI N G :/e\:(c])ir|dSio|c:;urr;er;:;,dtee;]zstess\;vzvents, web, sponsorships, development and
DEVELOPMENT AUTHORITY .

4a. Inverse/colored background option

4a.

MICHIGAN STATE HOUSING

DEVELOPMENT AUTHORITY
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b T

BEMSHDA &

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

USAGE
YOUR NAME All business cards should look exactly like the sample shown.
YOURTITLE HERE To request business cards, please fill out a MSHDA-2 form

and send to Deanna Anderson at andersond@michigan.gov.

735 EAST MICHIGAN AVENUE
£0. BOX 30044 PHONE: 517-373-2653

LANSING, MICHIGAN 48909 FAX: 517-598-6479
www.michigan.gov/mshda EMAIL: NAME1@MICHIGAN.GOV

BUSINESS CARDS
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LI

MSHDA

MICHIGAN STATE HOUSING U SAG E
DEVELOPMENT AUTHORITY

There are two PowerPoint templates to choose from:

e The 50th Anniversary template
e The Stondard template

These should be used for all presentations given by MSHDA

employees. For assistance on how fo make a PPT, please

S refer to the How to Create a PPT document on the Infranet.

MICHIGAN STATE HOUSING DEVELOPMENT AUTHORITY

TITLE NAME
YOUR NAME HERE
DATE

POWERPOINT TEMPLATES
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USAGE

An email signature, or signature block, should efficiently ;

. . ® H ¢ ;‘1‘? Untitled « Communications-MSHDA@michigan.gov
convey all necessary contact information to each person you Yo— @ ~
email. Your name, fitle, division name, business address and U‘!: o & | A (Al RRlEE = e (S %;- - 2 ! :O [‘;
phone number(s) should be included. Please do not add any s mme o (B 1 U e Xs x' A~ == == amon  Pewss Gp  § Check e
mes emplates
MSHDA |OgOS or other grophlcs on your email signature. From: | Communications-MSHDA@michigan.gov (Communications-MSHDA) <
Craphic elements greatly increase the probability of your To: [55;
message being considered spam and many email programs gl (85}
. Subject: |

will show them as attachments. .

Thank you,
Employees can select one of the four brand colors outlined Communications-MSHDA

Marketing and Communications,
on page 6 of the brand guidelines for your name line. Governmental and Media Affairs

Michigan State Housing Development Authority
Office: 517-241-XXXX

Email: Communications-MSHDA@michigan.gov

Please refrain from:

e Using multiple fonts, including cursive or script fonts for
your name

e Using periods instead of dashes/hyphens in phone
numbers

e Adding philosophical statements or quotations

QUESTIONS

Confact CommunicationsMSHDA@michigan.gov for help

with setup.

EMAIL SIGNATURE
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If you have any questions or need clarification, please contact us at

MK180608-070





